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Comments for Public Posting: This proposal to put large digital billboards up is appalling. We do
not need more light pollution and distracted driving. This proposal
has no upside and should be resoundingly rejected by the City
Council.
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Hi there, I'm writing to express my immense concern regarding
the Metro Digital Billboard program case numbers referenced
below. I am incredibly saddened that those who hold the position
of looking out for this city's wellbeing, the residents, and wildlife
areas, would even for one minute consider agreeing to this
outrageously disrespectful, ignorant, and irresponsible plan to
install digital billboards that will diminish and harm life, all in the
name of making money. I cannot express enough how far I stand
against this plan as a Los Angeles resident. If common sense isn't
enough to sway those in charge to stand against these digital
billboards, below is an extensive list that should be enough to
convince anyone with any integrity of why this proposal is
obscene. Thank you for your time and for allowing me to add my
voice to this incredibly important matter. Refer to: City Planning
Commission Case: CPC-2022-5401-CA, CPC-2023-3653-ZC;
Environmental Case: ENV-2022-5286-EIR It's really about ads...
not improving traffic safety: Neither the City nor the public have
been provided information to allow analysis of the purported
benefits of a transportation communication network that is
supposed to improve traffic safety. No evaluation mechanisms or
measures for success have been defined. AllVision, the Program’s
contractor, is an advertising company. Seven out of every eight
images on the digital signs would show advertising. Changing
digital advertising is dangerous and distracting: The City has
failed to conduct independent analysis or review available safety
studies or consider the impact of the signs on the City’s high
injury network and Vision Zero, and has also failed to
acknowledge the serious consequences of driver distraction on
roadway safety, particularly on the most vulnerable roadway
users: bicyclists and pedestrians. Rushed approvals hinder public
participation: Neighborhood Councils and the public have not
been given sufficient notice or time to review the proposed City
Ordinances in time for the Hearing Officer and City Planning
Commission hearings, in violation of the Planning Dept.’s own
public participation policy. City gets the short end of the stick:
The City has yet to be provided with site plans and renderings of
the locations of the signs making it difficult to evaluate the
benefits and detriments of this Program. The City will not be
operating the signs. Overrides local community planning



documents: Sign types and locations were chosen by Metro
without collaboration with the City, overriding the City’s existing
Specific Plans and other land use overlays adopted after
significant community engagement and input. Fails to deliver
benefits: The program’s removal of a small number (3:1 ratio) of
old static billboards of limited economic value and impact on the
community when compared to the recommended (10:1 ratio)
takedown by the City’s Planning Commission does not represent
meaningful blight reduction. Freeway signs impact underserved
communities disproportionately: Distribution of signs creates
unequal burdens. Signs erected adjacent to freeways are more
likely to impact underserved communities. No environmental
justice analysis has been provided. NO resource impacts analysis:
The City has failed to conduct its own environmental analysis to
assess whether the digital ads will have significant impacts on
important City resources, such as Bowtie State Park, Ballona
Wetlands Ecological Reserve, Sepulveda Basin Wildlife Reserve,
Grand Central Market, Mulholland Scenic Parkway, and others.
May violate public privacy: Digital billboards have been shown to
capture personal data from passers-by without permission. There
has been no discussion as to the extent of data gathering and
protections for the public or data storage security. Overrides
impacts to Coastal Zone: Metro approved a sign at the Ballona
Wetlands Ecological Reserve (along the [-90 Freeway) knowing it
would have significant impacts on coastal resources. The City has
included the Ballona Wetlands sign in its Ordinance. NO
cumulative impacts analysis: After implementation of the
Program, the downtown area will have a dozen signs within a
three mile radius, all in the vicinity of the recently-established
Luskin Children’s Orthopedic Hospital sign district. Public gets
the short end of the stick: The Program does not allow the
community the right to appeal any of the freeway-facing signs.
Sets a negative precedent: The draft Ordinance seeks to allow
non-contiguous billboards to be erected under a Supplemental Use
District, rather than follow court guidance directing the City to
maintain its ban on new billboards by limiting billboards to
contiguous areas within Sign Districts. Unclear revenue-sharing:
Re: terms of the contract, the City will receive a share of Metro’s
ad revenues after vendor expenses, yielding significantly less than
if this were City run.



